SBD: Secure Car research

What makes a good smart

key system?

Complete analysis of the current European market for smart key systems...

To help vehicle manufacturers and suppliers understand how to improve take-up rates on smart key
systems, SBD presents a three part series of reports on i Wh a t makes a good s niais t k
series provides the knowledge needed to help specify systems, gain competitive advantage and
understand what European consumers expect in terms of benefits and features. The reports also provide

insight into best strategies in terms of technologies for smart key functionality and availability.

L The A Wh a't makes a good smart
research series includes three parts:

S A Part 1: Customer needs - a focus on system

o functionality and understanding what

customers really want and expect from their

smart key systems. Examples show how

a good these expectations can be met, whilst

>, ikl potential design and functionality weaknesses
a vkt ' are also highlighted.

h A Part 2: European Database - a searchable
= data set of each system offered in Europe by
manufacturer and model with grade
availability, option cost, features and

—_— photographic examples.

A Part 3: Technology - an insight of vehicle
manufacturer i mpl ement at |
current and future strategies.

For additional information please email info@sbd.co.uk or call us on -
+44 (0) 1908 305101 and we will be happy to deal with your enquiry. SBD
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» Y Customer opinions, market and technical analysis...

This report combines end-customer opinions and real-life examples of smart key functions to show both good and bad
system design. The report also includes recommendations that will help manufacturers to match their systems to their

customer 6s wants, needs and expectations.

Customer comments regarding smart key systems

A Find out why customers may not be buying smart key Perceived Benefits
equipped models, or paying for the optional upgrade

A Identify opportunities to increase sales of smart key
systems in Europe

A Identify potential causes of customer confusion at the

point of sale and during the use of the vehicle

Although smart key systems have been in development for
over fifteen years, the majority of European customers still
do not know that such technology exists or do not
understand the benefits that the system can bring. A general
lack of customer awareness is therefore blocking an
increase in the adoption of smart key systems, and vehicle
manufacturers face a challenge in understanding how to Either SECURITY

ALL CONVENIENCE
generate customer demand. RELATED RELATED, or T

IDENTIFY THE BENEFITS

This database provides an up-to-date picture of the smart key market in Europe. The database lists each system by
manufacturer and model, grade availability and option cost where applicable. It also details the features of each system
illustrated with numerous photographs to ensure a good understanding of the range of solutions currently in use.




